
DOING 
GOOD IS 
GREAT FOR
BUSINESS



SPONSORSHIP 
LEVELS  

Position your business as a valued community partner while gaining 
meaningful visibility among a highly engaged and infl uential audience. 
These sponsorship levels provide a strategic platform to elevate your 
brand, cultivate relationships and demonstrate your commitment to
the community. 

PRESENTING 
�30,000

VISIONARY 
�15,000 

LEADER
�10,000 

ADVOCATE 
�5,000 

FRIEND 
�2,500 

Exclusive “Presented by” title recognition 
across all event branding and communications

Logo placement on all event marketing 
materials, with positioning within the 
sponsorship tier hierarchy 
Inclusion on invitations distributed to 
attendees and key constituents 

Recognition pre-event, onsite and post-event, 
ensuring sustained brand visibility 

VIP meet-and-greet opportunity with featured 
talent (pending talent approval) 

Access to our pre-event reception, o� ering 
valuable networking with community leaders 
and decision-makers 
Customized post-event update, including 
analytics and insights to measure your 
organization’s visibility and engagement 
First right of refusal to renew your Presenting 
Sponsorship for the following year 

Inclusion in quarterly corporate sponsor 
communications, keeping your business 
connected to ongoing initiatives and 
opportunities 
Access to employee engagement and 
volunteer experiences with Federation partner 
agencies, demonstrating your company’s 
commitment to community impact 
Recognition in our Annual Report, distributed 
to approximately 1,200 (print) & 25,000 (online) 
donor households 
Complimentary event tickets, with 
encouragement to host employees, clients or 
valued guests, while maintaining flexibility to 
invite individuals beyond your organization 

10 8 6 4 2

MAJOR FUNDRAISING EVENT TIERS



PRESENTING 
�15,000

VISIONARY 
�10,000 

LEADER
�5,000 

ADVOCATE 
�2,500 

FRIEND 
�1,000 

Exclusive “Presented by” title recognition 
across all event branding and communications

Logo placement on all event marketing 
materials, with positioning within the 
sponsorship tier hierarchy 
Inclusion on invitations distributed to 
attendees and key constituents 

Recognition pre-event, onsite and post-event, 
ensuring sustained brand visibility 

VIP meet-and-greet opportunity with featured 
talent (pending talent approval) 

Access to our pre-event reception, o� ering 
valuable networking with community leaders 
and decision-makers 
Customized post-event update, including 
analytics and insights to measure your 
organization’s visibility and engagement 
First right of refusal to renew your Presenting 
Sponsorship for the following year 

Inclusion in quarterly corporate sponsor 
communications, keeping your business 
connected to ongoing initiatives and 
opportunities 
Access to employee engagement and 
volunteer experiences with Federation partner 
agencies, demonstrating your company’s 
commitment to community impact 
Recognition in our Annual Report, distributed 
to approximately 1,200 (print) & 25,000 (online) 
donor households 
Complimentary event tickets, with 
encouragement to host employees, clients or 
valued guests, while maintaining flexibility to 
invite individuals beyond your organization 

10 8 6 4 2

COMMUNITY ENGAGEMENT FUNDRAISING TIERS



PRESENTING 
�15,000

VISIONARY 
�10,000 

LEADER
�5,000 

ADVOCATE 
�2,500 

FRIEND 
�1,000 

Exclusive “Presented by” title recognition 
across all event branding and communications

Logo placement on all event marketing 
materials, with positioning within the 
sponsorship tier hierarchy 
Inclusion on invitations distributed to 
attendees and key constituents 

Recognition pre-event, onsite and post-event, 
ensuring sustained brand visibility 

VIP meet-and-greet opportunity with featured 
talent (pending talent approval) 

Access to our pre-event reception, o� ering 
valuable networking with community leaders 
and decision-makers 
Customized post-event update, including 
analytics and insights to measure your 
organization’s visibility and engagement 
First right of refusal to renew your Presenting 
Sponsorship for the following year 

Inclusion in quarterly corporate sponsor 
communications, keeping your business 
connected to ongoing initiatives and 
opportunities 
Access to employee engagement and 
volunteer experiences with Federation partner 
agencies, demonstrating your company’s 
commitment to community impact 
Recognition in our Annual Report, distributed 
to approximately 1,200 (print) & 25,000 (online) 
donor households 
Complimentary event tickets, with 
encouragement to host employees, clients or 
valued guests, while maintaining flexibility to 
invite individuals beyond your organization 

6 5 4 3 2

ENGAGEMENT EVENT TIERS


